Duraquip – Facebook Photo Competition May 2016
Terms and Conditions
1.

The promoter of the Facebook Photo Competition is The Trustee for THE DURAQUIP TRUST (ABN 33 786 344 804) of 102 Cecil Street,
Gnowangerup, Western Australia, 6335

2.

Information on how to enter forms part of these conditions of entry. Participation in this promotion constitutes acceptance of these conditions
of entry.

3.

To enter the competition, participants must submit a photograph where the subject includes any of the Duraquip trailer product range.

4.

Photographs must be submitted by sending a private Facebook message through the Duraquip Facebook page
https://www.facebook.com/Duraquip/

5.

The private message must include the participant’s full name, email address and / or contact phone number.

6.

Photographs must be in JPEG format saved using the largest and finest file settings. Photographs cannot include any watermark, signature or
logo. File size must be a minimum resolution of 1.5MB (mega-bytes).

7.

Upon receiving the entry, the promoter will upload the entries to an album on the Duraquip Facebook page. The photo will including the
participant’s full name. Photographs may be submitted from 8:00am (WA time), 10th of May 2016 to 11:59pm (WA time) on 7th of June 2016
(Submission Period). Entries received after closing of the Submission Period time will be declared invalid.

8.

The competition will remain open for voting for a further week after closing of the Submission Period (Voting Period). The Voting Period will
end at 4:00pm (WA time) on 14th of June 2016.

9.

Voting will be through the Facebook ‘like’ function available for each photograph. The winner will be selected on the basis of the photograph
that receives the most ‘likes’ before the end of the Voting Period. ‘Likes’ received after the closing of the Voting Period will not be counted.

10. The prize is an Engel 21 Litre Chest Fridge/Freezer DC only 12 & 24 volt. The prize is not transferable or exchangeable for cash.
11. The winner will be notified by telephone and followed up with written confirmation by post within 7 business days from closing of the Voting
Period.
12. The promoter will publish the name of the winner on the Duraquip Facebook Page and in the Farm Weekly.
13. Should the winning entry be deemed not to comply with these terms and conditions, the entry will be disqualified and the winner of the prize
will be the photograph with the next most number of ‘likes’. The promoter’s decision is final and no correspondence will be entered into in this
regard.
14. Entrants must be residents of Australia.
15. Directors, management and employees of the promoter and its related bodies corporate are ineligible to enter and submissions will not be
considered.
16. The promoter may require the winner to provide proof of identity, proof of age and proof of residency at the nominated prize delivery address.
Identification considered suitable for verification is at the promoter’s discretion.
17. If for any reason this promotion is not capable of running as planned, including due to infection by computer virus, network failure, bugs,
tampering, unauthorised intervention, fraud, technical failures or any other causes beyond the control of the promoter, the promoter reserves
the right in its sole discretion to cancel, terminate, modify or suspend the promotion, subject to any written directions of any relevant authority.
The promoter’s decision is final and no correspondence will be entered into in this regard.
18. As a condition of entry, the participant grants the promoter the right to reproduce and/or display submitted entries in any of the promoters
advertising and marketing material, including any print or online material. The promoter retains the right to attribute the photograph to the
participant in its absolute discretion if considered advantages. However, the promoter will not be required to acknowledge or attribute the
photograph to the participant if it does deem necessary.
19. By entering this competition, each entrant indemnifies the promoter from any and all claims in relation to the publication of any entry including
claims in relation to copyright and ownership of any photograph.
20. The promoter and all other persons involved in the conduct, promotion and organisation of the prize and their respective employees, officers,
agents and contractors accept no responsibility for late, lost, incomplete, incorrectly submitted, delayed, ineligible, corrupted, or misdirected
entries, claims or correspondence whether due to error, omission, alteration, tampering, deletion, theft, destruction, transmission interruption,
communications failure or otherwise. The promoter has no control over internet communications, networks or lines and accepts no
responsibility for issues associated with them, whether due to traffic congestion, technical malfunction or otherwise. The promoter and all
other persons involved in the conduct, promotion, and organisation of the prize and their respective employees, officers, agents and
contractors are not liable for any consequences of user error including (without limitation) costs incurred.
21. The promoter reserves the right, in its sole discretion, to disqualify all entries from any person, and prohibit that person’s further participation
in this promotion, who tampers with, or benefits from any tampering with, the entry process or the operation of the promotion or acts in
violation of these conditions of entry, acts in a disruptive manner or acts with the intent to annoy, abuse, threaten or harass any person.
22. The promoter and its associated agencies and companies shall not be liable for any loss (including, without limitation, indirect or
consequential loss), damage, personal injury or death which is suffered or sustained (including but not limited to that arising from any person’s
negligence) in connection with this promotion or accepting or using the prize, except for any liability which cannot be excluded by law (in
which case that liability is limited to the minimum allowable by law).
23. The information provided by participants will be used by the promoter for the purpose of conducting this promotion. The promoter may
disclose the participants’ personal information to its contractors and agents to assist in conducting this promotion.

